
 
This guide contains content that you can craft into your own Op/Ed about 
Wendy’s Boycott mobilizations within the Campaign for Fair Food, as well 
as information on getting published. 

Here’s to the power of words to educate, agitate, and organize our 
campuses to work in solidarity with farmworkers!  

TIPS FOR WRITING AN OP-ED: 

1. Op-eds should open with a timely hook. For example, the Behind the Braids fall tours and 
national weekend of action could be just that hook! 

2. The first paragraph is the most important. Make it catchy and relevant. 

3. Stick to the guidelines and word limits. Research what the publication accepts and follow their 
rules. Generally word limits are between 500 and 750 words. 

4. Suggest a title. You may not have much control over the title, but your suggestion can help frame 
it in the way that you want. 

5. You can ask the editor to share the final piece with you before it runs, to make sure you are 
comfortable with any edits. 

6. Thank the editor! You are developing a relationship. 

7. Follow up. Call or email the editor after 24 hours (depending on the urgency of the piece). Keep 
calling until you speak to someone who gives you a yes or no answer. If they tell you no, make the 
most of this opportunity to ask what they are looking for so you can be prepared for next time. 
Then think about whether you could take the piece to another publication. 

LANGUAGE ON THE FAIR FOOD PROGRAM 

BEGIN WITH A COMPELLING HOOK, LIKE: 

• A national event that your group has localized, like the Behind the Braids fall tours and national 
weekend of action! 

• A recent escalation of the national Wendy’s Boycott. This past March, before hundreds gathered in 
New York City ready to march toward the offices of Wendy’s Board Chairman Nelson Peltz, 
farmworkers launched a national boycott of Wendy’s. The second-ever boycott launched in the 
history of the CIW’s Campaign for Fair Food, the Wendy’s Boycott has already garnered the support 
of tens of thousands of consumers nationwide. (To give readers a sense, check out the number of 
supporters on the Wendy’s Boycott Change.org petition; and the growing list of faith, student/youth, 
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labor, community, food justice, and human rights endorsers at www.boycott-wendys.org/
endorsements)  

• Students at your high school or university; congregants at your church, synagogue, or mosque; or 
members of your community deciding to join the national boycott of Wendy’s by targeting a 
Wendy’s nearby. 

• A major moment for the CIW, i.e., this past season’s expansion of the Fair Food Program into the 
Florida strawberry industry; last year’s Fair Food Program agreement with Ahold USA, the first of the 
country’s major grocers to join the Program; or the CIW’s acceptance of Presidential Medal for 
Extraordinary Efforts Combatting Modern Slavery in January 2015. 

• Did the Fair Food Program expand into your state this summer (Georgia, North and South Carolina, 
Virginia, Maryland, and New Jersey)? If so, an expanded Fair Food Program could mean farmworker 
rights in your state! 

• Personal experience, like visiting Immokalee for the Boycott Summit or participating in an action. 

BACKGROUND ON THE FAIR FOOD PROGRAM 

• In 2010, the CIW and Florida’s tomato growers signed an agreement that gave birth to the Fair Food 
Program (FFP), a groundbreaking model for worker-led social responsibility based on a unique 
collaboration among farmworkers, Florida tomato growers, and 14 participating buyers, such as 
Subway, Whole Foods, and Walmart. The Program is the first comprehensive, verifiable and 
sustainable approach to ensuring better wages and working conditions in America’s agricultural 
fields. 

• The CIW is about to enter the fifth full season of implementation of the worker-created Fair Food 
Program, which in five short years has resulted in massive improvements to farmworkers’ wages and 
working conditions in Florida tomato fields, creating conditions of dignity and respect where for 
centuries have existed deep-rooted exploitation and poverty. 

• The Program is founded upon compliance with a human-rights-based Code of Conduct involving six 
main elements. You won’t have room to mention all of these, but it is important to stress that the 
FFP includes both human rights protections in the fields and a wage increase: 

1. A pay increase supported by a “penny per pound” premium paid by Participating Buyers; 

2. Zero tolerance for forced labor, and sexual assault and other abusive conduct; 

3. Worker-to-worker education sessions carried out by the CIW on the farms and on company 
time to ensure workers are aware of their new rights and responsibilities; 

4. A worker-triggered complaint resolution mechanism (including a 24-hour hotline staffed 
by the FFSC) comprising timely investigation, corrective action plans, and, if necessary, 
suspension of a farm’s Participating Grower status, and thereby its ability to sell to 
Participating Buyers; 



5. Health and Safety Committees on every farm to give workers a structured voicein the 
shape of their work environment; and 

6. Ongoing auditing of farms to insure compliance with each element of the FFP. 

• At the systemic level, the Fair Food Program has already revolutionized the Florida tomato industry. 
Where once a culture of threats, violence, rampant sexual harassment and frequent forced labor 
prevailed, today, a growing sense of partnership predominates, distinguishing the industry from its 
competition based on a burgeoning respect for human rights. An April 2014 front-page New York 
Times article detailed how the industry has gone “from being the worst to the best” work 
environment in US agriculture, while a Washington Post Op/Ed called the Fair Food Program “one of 
the great human rights success stories of our day.” 

• In January 2015, the CIW was awarded the Presidential Medal for Extraordinary Efforts to Combat 
Modern Slavery. The award was delivered by Secretary of State John Kerry at the White House. In 
October of this year, the CIW will be presented with the prestigious James Beard Foundation 
Leadership Award alongside other national food movement leaders including Anna Lappé and Raj 
Patel. 

• For the second time, this summer, the Program expanded to tomato fields beyond Florida — to 
Georgia, South Carolina, North Carolina, Virginia, and New Jersey — where thousands of workers 
participated in worker-to-worker education to learn about their new rights under the Fair Food 
Program. This past season, the Fair Food Program also expanded into Florida strawberries. Like its 
competitors, Wendy’s must join the Program in order to ensure its continued success! 

HISTORY OF FARMWORKER EXPLOITATION AND POVERTY IN FLORIDA 

Historically, farmworkers have faced some of the lowest wages and harshest working conditions in the 
United States in order to harvest the food on our plates:* 

1. Stagnant, sub-poverty wages: Florida tomato harvesters are still paid by the piece. The 
prevailing piece rate today is 50 cents for every 32-lbs of tomatoes a worker picks, a rate 
that has remained virtually unchanged since 1980. As a result of that stagnation, a worker 
today must pick nearly 2.5 tons of tomatoes to earn minimum wage in a typical 10-hour 
workday – twice the amount a worker had to pick to earn minimum wage thirty years ago. 
Most farmworkers today earn less than $12,000 a year. 

2. Denial of fundamental labor rights: Florida farmworkers have no right to overtime pay, no 
benefits and no right to organize in order to improve these conditions. Unchecked sexual 
harassment, health and safety risks, and discrimination are a regular part of farm labor. 

3. Modern-day slavery: In the most extreme cases, workers have been forced to labor against 
their will through the use or threat of physical violence. 



* While farmworkers have historically faced these conditions, however, we want to be clear that the 
Fair Food Program is ushering in a dramatic transformation of these conditions, and that to 
strengthen and expand these gains, we must continue with the Campaign for Fair Food. 

WENDY’S BOYCOTT TALKING POINTS 

WHY IS THE CIW ASKING CONSUMERS NATIONWIDE TO BOYCOTT WENDY’S?  

• Wendy's has not only refused to join the Fair Food Program, but has also stopped buying tomatoes 
from Florida since the implementation of the FFP there. Rather than support an industry setting new 
standards for human rights, Wendy's took its tomato purchases to Mexico, where workers continue 
to confront wage theft, sexual harassment, child labor, and even slavery without access to 
protections. 

• Instead of joining the FFP and its widely-acclaimed, uniquely successful worker-driven model of 
social responsibility, Wendy's released a new supplier code of conduct that contains no effective 
mechanisms for worker participation or enforcement. Wendy's new code represents the very worst 
of the traditional corporate approach to social responsibility driven by public relations rather than 
human rights. 

• Wendy's stands alone as the last of the five major fast food corporations in the country to refuse to 
join the FFP: McDonald's, Burger King, Yum! Brands and Subway are all doing the right thing and 
participating in the Program. By refusing to join, Wendy's is deriving a very real cost advantage over 
its competitors, while continuing to provide an alternative market for less reputable growers.  

• As the world’s third-largest hamburger chain, Wendy’s is one of the largest buyers of tomatoes in the 
restaurant industry—an industry that for decades purchased cheap tomatoes whose harvest relied 
on the exploitation of workers. Given its market power, Wendy’s has not only an opportunity, but an 
obligation to work with the tomato industry to be part of the solution to Florida’s longstanding 
history of farmworker abuse and poverty: the Fair Food Program. 

• The boycott comes after the exhaustion of others tactics in an eleven-year invitation to Wendy’s that 
has included a three-year public campaign.  In 2014, the Student/Farmworker Alliance launched the 
Boot the Braids Campaign, in which students organize to pressure their administrations to cut 
contracts with on-campus Wendy’s restaurants. The campaign should remind Wendy’s of the Boot 
the Bell campaign during the Taco Bell Boycott of 2001-2005, in which 25 high schools and 
universities successfully severed ties with Taco Bell on their campuses, contributing greatly to Taco 
Bell ultimately signing with the CIW. 

WHAT DOES WENDY’S SAY, AND HOW CAN WE PRE-EMPT THEIR ARGUMENTS?  

1. Wendy’s offers its supplier code of conduct as the measure used by the company to uphold 
the human rights of workers in its supply chain. But Wendy’s code is seriously lacking. In 
merely expecting suppliers to follow a series of rules developed by Wendy’s with input 



from its suppliers – but with neither worker participation in the creation or 
implementation of these standards, nor any effective mechanisms in place for 
enforcement of those rules – the code does not measure up to the worker-driven, 
verifiable human rights ensured by the Fair Food Program. 

2. Recently, Wendy’s claims that they no longer buy tomatoes from Florida but rather source 
from California and Mexico. Because Florida’s tomato season, which stretches from 
October to May, overlaps with Mexico’s season and not with that of California or the East 
Coast states, Wendy’s Florida purchases were shifted to Mexico. Not only does this mean 
that they have abandoned longtime Florida suppliers after growers implemented 
verifiable human rights on their farms through the Fair Food Program, but it also means 
that Wendy’s now contributes to the Mexican tomato industry in which endemic human 
rights violations – from child labor to modern-day slavery – go largely unchecked. Earlier 
this year, Wendy’s was found to source from Bioparques del Occidente, a Mexican supplier 
that was the subject of a massive slavery prosecution in 2013. 

3. However, Wendy’s continues to maintain that when they do purchase tomatoes from 
Florida, they only work with suppliers that already belong to the Fair Food Program. This 
statement is both unverifiable and meaningless because Wendy’s, unlike its competitors in 
the Fair Food Program, does not have to report their Florida tomato purchases to the Fair 
Food Standards Council nor suspend their purchases from any participating grower found 
out of compliance with the Fair Food Code of Conduct – two critical pieces of a Fair Food 
Agreement that give the Program its teeth. 

TYING IT BACK: THE WENDY’S BOYCOTT IN YOUR COMMUNITY & AN INVITATION TO TAKE ACTION! 

Why others in your community should boycott Wendy’s:  

• Following farmworker leadership, we as consumers have the responsibility and the power to call on 
major corporations like Wendy’s to be accountable to the workers in their supply chain that make 
their profits possible. 

• You can tie the boycott of Wendy’s back to a stated mission or value of your university, faith 
tradition, or community: Does your university ostensibly hold values around integrity, social justice, 
transparency, etc.? 

Taking action: 

• Each reader can actively work in solidarity with farmworkers by boycotting Wendy’s and getting 
their communities to do so, too! Sign the online petition on Change.org, attend to a local Behind the 
Braids action, and take social media action directed at @Wendys using hashtags #BoycottWendys, 
#BootTheBraids, and #FairFoodNation. 



• If your university has a Wendy’s on campus, call on your university to “Boot the Braids” and end 
their complicity in farmworker exploitation by cutting their contract with Wendy’s. 

GETTING PUBLISHED 

IT’S WRITTEN — WHAT NEXT? 

1. Send your completed piece to someone in Immokalee (or to 
organize@allianceforfairfood.org) so that the Immokalee crew can fact-check the piece 
and make any suggestions. 

2. If you’re a student involved in SFA’s Boot the Braids campaign, your campus paper is a 
fantastic platform to publish an op/ed—especially if the target audience is made up of 
fellow students and/or the university administration! If you’re a person of faith committed 
to the Wendy’s Boycott, religious media outlets are the perfect forum to make the case for 
why others who share in your faith and your values should also stand by farmworkers in 
calling on Wendy’s to come to the table. 

3. Find the email address of the editor of the editorial section of the news outlet where you 
would like to get your piece published (try the “contact” section). If you can’t find it, you 
can call the newsroom and ask for the correct email address via the editorial department. 
In case you get an editor on the phone, be prepared to deliver a short, pithy pitch about 
why the op-ed is newsworthy. 

4. If you are authoring the piece, send an email to the appropriate email address with your 
pitch in a few clear, concise lines (why this is important and timely), your relevant 
credentials, and the finished piece both pasted below the pitch and attached.  

5. If someone else will be authoring the piece, make sure that the author is the person 
communicating with the editor. You can help facilitate that process by providing the email 
and phone number of the editor, the word-count range, and whether any type of short bio 
is needed. 

6. If you don’t hear back: Depending on the shelf-life of the piece, after a few days, send a 
follow-up email to the editor saying that you’d still like to run your piece in their 
publication, but since the piece is timely, if you don’t hear from them by the end of the day 
(week, whatever) you will assume they have passed, and you’ll be submitting your op-ed 
elsewhere. You can also give a follow up call.


