
VALENTINE’S DAY 2017
BOYCOTT WENDYS ACTION GUIDE 

Time and again, year after year, 
we’ve asked Wendy’s to “be ours” 
and make a real commitment to 
farmworker justice. We’ve rehearsed 
engagement scenes in restaurants, 
tweeted and sent messages inviting 
the fast food holdout to join the 
CIW’s Fair Food Program, and 
last year allies called it quits with 
Wendy’s through a collection of 
creative breakup videos. 

So this year, we’re mailing 
Valentine’s Day cards directly to 
Wendy’s CEO Todd Penegor, to 
remind Wendy’s top executive of our promise to boycott the world’s third largest hamburger 
chain until they finally bring the company into the Fair Food Program. We encourage you to 
pair your creative Valentine mailing with a spirited community action or a formal letter to Mr. 
Penegor to amplify your support for the Wendy’s Boycott. 

In this guide, you’ll find sample language to put together a Valentine and optional letter to 
Mr. Penegor, Valentine templates you can print and send, and information about where and 
how to mail your Valentines. Further down you’ll also find ideas for organizing a creative 
Valentine’s Day demonstration outside a Wendy’s restaurant near you to amplify the Fair 
Food Nation’s wave of collective action on Feb. 14 — all in the lead up to March’s major 
Return to Human Rights Tour!

TIPS FOR CREATING YOUR OWN VALENTINE
1) Address your Valentine to Mr. Todd Penegor. As President and Chief Executive     
   Officer of Wendy’s, Mr. Penegor has the power to bring Wendy’s into negotiations with    
    the CIW and ultimately, into the Fair Food Program.
  
2) Develop the content of your Valentine’s Day card to Mr. Penegor. Short and direct 
phrases that get the message across in a clear and powerful way are most effective. 
Remember to be creative and focus on the Wendy’s Boycott! Check out the following talking 
points you can use as a guide to craft your messages to Wendy’s — of course, remember to 
give your message a Valentine’s Day twist! Take a look at the templates later on in this guide 



for inspiration (or simply print, personalize, and send!):
 
 
♥ Wendy’s decided to abandon 
the Florida tomato industry, where 
human rights are now protected, and 
shift its purchases to Mexico, where 
farmworkers continue experiencing 
violence, sexual harassment, and 
wage theft in the fields — and where 
violations go largely unchecked. 
Indeed, in an investigative piece 
published in March 2016, Harper’s 
Magazine found that one of Wendy’s principal suppliers in Mexico was the subject of a 
massive slavery prosecution by the Mexican government in 2013. 
 
♥ Wendy’s stands alone as the last of the five major fast food corporations in 
the country to refuse to join the Fair Food Program. Every single one of their top 
competitors  — McDonald’s, Burger King, Yum!Brands and Subway — is demonstrating 
a commitment to farmworkers’ human rights by participating in the Program.

 
 
 ♥ Wendy’s has released an empty Supplier Code of Conduct that lacks the two    
 essential elements for any set of social responsibility standards to have real impact:   
 worker participation and effective mechanisms for monitoring and enforcement.   
 From its vague “expectations” for ethical behavior from its suppliers, to its toothless   
 approach towards consequences for suppliers who fail to meet those expectations,   
 Wendy’s latest corporate response does not measure up to the Fair Food Program. 
 
3) Decorate your Valentine. You can use traditional themes, or adapt them to illustrate 
Wendy’s disdain for the human rights of 
farmworkers — using broken hearts, black 
hearts, exploitation-tainted tomatoes, and 
more. Seek support from friends, family, or 
community, and encourage them to also make 
and send a Valentine’s Day card to Wendy’s 
CEO Todd Penegor! 

4) If you choose to write an accompanying 
letter, you have an opportunity to make 
the case for why Wendy’s should join the 
Fair Food Program — and why Mr. Penegor 
should use his influence to make that happen. The talking points above can be combined 
with information about the Fair Food Program and its achievements, found on the FFP 
website (fairfoodprogram.org). You can focus on one point, incorporate a few together, or 



mention all of them in your letter. The Wendy’s manager letter, found on the AFF website, is 
a template you can use. Finally, you can draw from personal experience to strengthen your 
case, and share with Mr. Penegor how you and your community will continue to support the 
Wendy’s Boycott until the corporation does the right thing. 

5) In your message, make clear to Mr. Penegor what you are asking. As the Fair Food Nation, 
we urge Mr. Penegor to bring Wendy’s into the Fair Food Program and respect the fundamental 
human rights of farmworkers in their supply chain.

6) When your card is ready, snap a picture or a selfie and upload the image to your 
social media accounts — Twitter, Snapchat, Instagram, and Facebook — making sure to 
tag @Wendys and include the #BoycottWendys hashtag. We’d love to compile all the 
Valentines into a report on our website, so also make sure to send a copy to organize@
allianceforfairfood.org. 
 

7) Sign off, put your Valentine and optional letter in an envelope, and mail to:
 
Mr. Todd A. Penegor 
The Wendy’s Company, Inc. 
One Dave Thomas Boulevard 
Dublin, OH 43017

VALENTINE TEMPLATES
 
 
 
 
 
 



 
IDEAS FOR ORGANIZING A CREATIVE VALENTINE’S DAY ACTION 
We utilize creative actions to engage the public in a manner that is fun but also informative 
and imaginative. In this case, allies can use creative action to amplify the Valentines sent to 
Mr. Penegor in an effort to build the Wendy’s Boycott ahead of the Return to Human Rights 
Tour in March! 

Creative actions can occur in varied shapes, sizes and forms from street theater to vigils. 
Below you’ll find some ideas and helpful tools for getting started on developing your own 
creative action this Valentine’s Day.
 
THE PLANNING PROCESS
When developing your action begin by thinking through your goals and options; consider how 
your action relates to the larger strategy on your campus, your congregation and within your 



community. Develop a clear understanding of what you are trying to communicate and to 
whom. These are some questions that can be useful to guide your planning process: 
 
 ♥ What is your goal for this action? Is it to inform or build consciousness? Is it to    
 escalate pressure on decision-makers? Is it to bring visibility to your campaign? Is it to   
 persuade a certain constituency of people?
 
 ♥ Who is your audience for this specific action? Is it an administrator? The student   
 body? Local Wendy’s management? Wendy’s leadership and executives?
 
 ♥ What messaging, style, and mode of delivery will be most effective in engaging that   
 particular audience? What does your audience care about? What do you want them to   
 take away from your action?
 
 ♥ Is the action fun?
 
 ♥ Does it raise participants’ morale?
          
 ♥ Will it garner media coverage? 
 
TYPES OF CREATIVE ACTIONS AT A WENDY’S LOCATION
Huge Valentine Card Drop Off:
Use a large piece of cardboard poster 
paper, fold it in half to make a card. 
You can choose to cut it into a heart. 
Write a clear and direct message on it 
and make sure as many people in your 
community sign it. (This could be a great 
tabling activity to invite more people to 
participate). Take the card to a Wendy’s 
restaurant near you!  Drop it off with the 
store manager to let Wendy’s know that 
people across the country are boycotting 
until the company joins the Fair Food 
Program! 

Valentine Cards Mail in/Drop Off:
Make creative Valentine’s Day cards directed to Wendy’s with clear and direct messages on it. 
Drop the cards off at your local Wendy’s and pass them out to customers inside the store and 
save some for the managers, too!  You can do this with a large delegation all at the same time 
or you can use a trickle tactic throughout the day, sending smaller groups in with 2-3 people.



Valentine’s Day Catch Phrases:
 ♥  “Wendy’s who? If you want my love, you have to live up to my Fair Food standards”
 ♥  Wendy’s: Until you change your ways, we’re boycotting the braids
 ♥Want to get back together? Join the Fair Food Program!
 ♥Joining the Fair Food Program shows you care
               about farmworkers’ fundamental human rights!
 ♥I can’t be with you, Wendy’s! I have high standards! Fair Food standards!
 ♥Don’t be a partner in crime, be a partner in the Fair Food Program!
 ♥We’d love you to support farmworkers!
 ♥Get rid of your black heart! Support farmworker justice!
 ♥Warm your frosty heart! Join the Fair Food Program!
 ♥Have a heart! Join the Fair Food Program!
 ♥ The key to my heart is by joining the Fair Food Program!
 ♥Support Farmworker Justice
 ♥Wendy’s, get with the Program!
 ♥ I want you out of my heart and out of my campus/community!
 ♥Your burgers may be square, but your food ain’t fair!
 ♥Up, up with the #FairFoodNation! Down, down with exploitation!

Bouquet of Tomato Roses:  
Very similar to sending V-Day cards, except your Valentine’s can be in the form of tomato 
roses – with your messages written on the tomatoes! You can do this with construction paper 
of different colors. 

Teatro/Street Theater:  
Street theater is an engaging and innovative way to communicate your message in public 
spaces: short skits performed on sidewalks or street corners, pageants, parades, costumed 
processions, accompanied by puppets and music are common forms of street theater. 
Effective street theater surprises and intrigues an audience, brings in passersby, garners 
media attention, and, importantly, energizes your group internally. You want to make sure 
that your message is clear, concise and easy to understand.  
 
Serenata/Seranade for Wendy’s  
Other examples to think about when composing songs: 
 
 
 



Tune of Biz Markie’s “Just A Friend”
“Oh Wendy’s you....., you got what I need. 
Just pay one penny more, just pay one penny more. 
Oh Wendy’s you....., you got what I need.
So just sign the a-gree-ment, so just sign the a-gree-ment.”
 
Valentine’s Poems for Wendy’s:
There are many ways to spin cutesy poems and turn them on Wendy’s as a way to pressure 
them to join the Fair Food Program. You can incorporate these in your Valentine’s Day cards 
or in theater pieces, etc. 
 
 Here is one example:
 Roses are red,
 violets are blue,
 Fourteen have signed,
 so, now, you should too!
 
 Things are a-changin’,
 so please do your part,
 or we will boycott,
 your black, frosty heart!
 
ACTION CHECK-LIST
This check list is a helpful tool to make sure you are prepared. Depending on your action, part 
of this list may not be needed: 
 
 □Outreach plan: Make a list of people you can reach out to. Have a follow up plan to   
 make sure they have reminders in the lead up to the action.
 □Make a list of materials you’ll need and/or organize an art-making hangout session.
 □Sign in sheet so you can follow up with people who come to the action!
 □ Make sure you have all the materials you need: Manager letter, megaphone, camera,   
 Valentine’s Day cards, art, flyers, buttons, sign in sheets...etc.
 □Interpretation before and during the action: anticipate this and prepare.
 □Chant/ánimo leaders: Have printed chant sheets so people can follow along. Assign   
 chant leaders to begin first chants and hype up the team. BE EXCITED!
 □Assign a photographer and social media point person.
 □Flyering: Have point people to flyer around the action so viewers and passer-sby   
 know why you’re there and know about the Wendy’s Boycott!
 

BOYCOTT

WENDY’S!



 □Media contact: Designate a person who will outreach to press and who will prepared  
 for possible interviews. This person should also send out several press releases. Make  
 sure everyone who is present at the actions knows that they should direct press to  
 that designated person.
 □If possible, have a DRUM TEAM! Or great music on a speaker or live music, for   
 example jaranas, pots and pans!!
 □Report backs: Have a point person write a report to send to the network about   
 details regarding the action.

TYPES OF CREATIVE EDUCATIONAL ACTIONS TO DO WITH LOCAL 
STUDENTS AND COMMUNTIY GROUPS 
 All of the suggestions below can work great for group tabling or community meetings to 
bring awareness to your Wendy’s Valentine’s Day action!
 
Flyers:
Cut the Wendy’s flyer into a heart shape and glue it to construction paper. Write messages 
on it in support of the Wendy’s Boycott!
 
Badges:
Cut hearts out of felt and decorate it. You can safety-pin it to shirts or backpacks.
  
Photo Drive:
Set up photo booths and have a photo/selfie drive. Create signs or face cut-out Wendy’s 
poster with messaging around the Wendy’s Boycott. Have people can hold it to take a 
picture. You can then print them out and deliver them with a delegation to a local Wendy’s 
with a letter. And, as always, share on social media! 
 
SOCIAL MEDIA RESOURCES
Make sure to tag your social media posts and tweets with the following hashtags and han-
dles. Also, whenever possible include images and links in your posts to boost interaction! 

 ♥#BoycottWendys
 ♥@Wendys
 ♥@FairFoodProgram
 ♥@ciw
 ♥@sfalliance
 ♥@alliance4ff
 ♥boycott-wendys.org
 ♥ciw-online.org

ALLIANCE FOR FAIR FOOD
WWW.ALLIANCEFORFAIRFOOD.ORG


